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I Executive Summary

The Together Women Rise (TWR) project was implemented during one of the most
challenging socio-political, economic and health climate in the world in general, and in
Eswatini in particular. The year 2020 saw the advent of the novel corona virus, which resulted
in a sustained period of lockdowns and restrictions on association and social interaction. This
was followed by unprecedented political instability and uncertainty in the country. When
considering this background, there is no doubt that the TWR achieved remarkable progress

even though the stated targets might not have been met in some of the objectives.

One of the TWR project's primary objective was the establishment of 20 WORTH groups with
approximately 400 beneficiaries. This objective was partially achieved as at endline, official
verified records show that 265 members were reached from 12 WORTH groups. This
represents approximately 66% of the intended target. The main challenge with computing the
accurate number of beneficiaries reached was the lack of documentation for some groups. This
therefore, suggests that the actual number of beneficiaries reached could be higher than the

documented records.

Survey results also show that Young Heroes engaged in a capacity building process for project
beneficiaries on financial literacy and on the WORTH concept. Training was delivered using
a variety of modalities, including virtual and in-person trainings. As a result of the capacity
building sessions, 76% of individuals who participated in the training acknowledged that they

are able to apply the knowledge in the day-to-day management of their microenterprises.

The project also aimed to assist beneficiaries establish revolving funds wherein they would
loan each other as capital for micro-business start-up. The project goal was for was for each
group to accumulate up to USD400.00 (approximately SZL6, 200.00) in a year. Survey
findings show that only three out of the 12 verified groups (or 25%) reached the USD400.00
(about SZL6, 200.00) per year total on soft loans. Moreover, even though other groups were
not able to reach the targeted accumulated savings total, they still managed to establish the

revolving funds. This is commendable.

Survey findings also show that some progress was made towards the objective of creating 100
microenterprises. An average of seven new micro-businesses were created annually. It is
plausible to conclude that this is a direct result of the TWR project notwithstanding that there

is room for improvement.



1.0 Project Background

Young Heroes supports families of AIDS orphans in Eswatini to empower Eswatini’s most

vulnerable youth and their caretakers so they may achieve their fullest potential through:

life-support grants; healthcare; HIV education, prevention, and care programs; educational

support; and gender and economic empowerment programs.

The Together Women Rise (TWR) project which started in January 2020, aims to mitigate the
impact of gender inequalities and socio-economic disparities to all OVC caregivers and
encourage participation in the WORTH groups. In the first year, 200 caregivers are
participating in 10 groups and each group comprise of members between 17 and 20 starting in
the Lubombo region. This is being achieved by bringing women together into groups, and
encouraging participation, training in financial literacy, and management of income generating
activities. The endline evaluation seeks to establish the success of monitoring the project in

ensuring that it meets its set outcomes.
The changes expected at the end of the project are:

. The economic condition of participating women and their children improve as the
women become financially literate and support each other in establishing micro-
enterprises. This additional income will improve their families' health via better
nutrition and provide funds for household necessities and school tuitions.

. Women will be financially literate and create the opportunity for them to become

self-sufficient micro-entrepreneurs.

1.1 Project Goal

To alleviate poverty by teaching rural Swazi women to be financially literate and by creating
the opportunity for them to become micro-entrepreneurs so they may support themselves and

their families.

1.2 Expected Project Outcomes

The TWR project had four main outcomes;

Outcome 1: Establishment of 20 functioning WORTH groups consisting of 400 female
members

Outcome 2: Members demonstrate basic financial literacy and knowledge of record keeping.



Outcome 3: Each group saves and loans to members a minimum of USD400.00 (approximately
SZL6, 200.00) per year.
Outcome 4: Establishment of a minimum of 100 microenterprises by WORTH members

1.3 Evaluation objectives

This was an outcome and process evaluation. The aim of the evaluation was to determine what

worked and what did not work during the implementation of the project. The survey had four

main objectives based on the key project outcomes:

1.
2.

To assess the availability of WORTH groups and determine member profiles.

To assess the level of financial literacy and knowledge of record keeping among project
beneficiaries.

To assess the level of accumulated savings and credit among WORTH groups.

To determine the number of micro-enterprises that have been established by WORTH

group members.

1.4 Key Evaluation Questions

The evaluation aimed at answering the following key questions:

1.
2.

Has the project model been effective in accomplishing project goals and objectives?

What proportion of WORTH group members have profitable micro-businesses?



2.0 Evaluation Methodology

Three data collectors were engaged for this survey to conduct IDIs. These are Ziyanda Mamba,
Lindokuhle Masango and Temndeni Makhanya. They completed 79, 111, and 87 telephone
calls respectively (some respondents were called multiple times). The survey team that
conducted focus group discussions consisted of Ziyanda Mamba, Mduduzi Mdluli and
Siphephelo Mabundza.

2.1 Data collection process

Data collection comprised of a combination of desk review, in-depth interviews, focus group
discussions and key informant interviews. Data collection commenced on 14" June 2022 and
ended on 27" June 2022. Desk review included a validation of WORTH group records wherein
available group records, since project inception, were reviewed and analysed. The list of
records reviewed include the group registers (some in files while others are in two quire

notebooks) and other available records acquired during project implementation.

2.2 Data collection tools & methods

Data was collected through in-depth interviews (IDIs), focus group discussions (FGDs) and
key informant interviews (KIIs). Due to the limited time available to complete the survey, the
most plausible method to fast-track data collection for IDIs was through telephonic interviews.
In-depth interviews are a useful form of primary research methods. Using telephones for IDIs
is a faster, easier, and cost-effective way to conduct primary research. It takes less time to
organise a telephone interview than it would to organise a face-to-face interview, while

affording the interviewer considerable time to gain deeper insight on specific answers?.

For this survey, 278 telephone calls were made. The response rate was less than 50% at
approximately 43% (119/278) of calls answered due to the following reasons: a majority of
calls (approximately 44%) was not going through (either the phone was engaged, busy, or was
not available). Respondents were called for at least twice if the initial call was unavailable or
unreachable. No respondent who was reachable via telephone declined to be part of the survey

(100% consent verbal). Call outcomes are summarises in the table below:

L https://pmgco.com/blog-telephone-interviews-advantages-and-disadvantages/



Table 1: Summary of call outcomes for IDI respondents

@2.1.Are you making the call for the first time * @3.2.Call outcome Crosstabulation

@3.2.Call outcome
"Call answered| Call Not Call Call declined by
but referred to going answered| Call recipient
a number that through but answer Call [(declined before
was ""NOT [(engaged/bu| please | ed but automa | answer/decline
GOING sy/not call again| wrong Call tically | d immediately
THROUGH" available) later [number| answered [diverted| after greeting) | Total
@2.1.Are you No 0 30 6 1 25 0 1 63
making the call for Yes
o 2 93 17 6 94 2 1 215
the first time
Total 2 (0.7%) 123 (44%) | 23 (8%) | 7 (3%) | 119 (43%) |2(0.7%) 2 (0.7%) 278

Focus Group Discussions

Four focus groups were planned for the survey. However, due to inclement weather conditions,
only three FGDs were held. FGDs were done at Lobamba Lomdzala, Sitsatsaweni and Nkwene
communities. Only TWR WORTH Group members were invited to participate in the FGDs
and some group members who had been invited to participate in the focus group discussions
could not make it due to the rainy weather conditions on the days leading up to the meeting
date. The initial plan was to have each FGD composed of representatives from different TWR
WORTH groups. However, the groups spread over a wide geographic area and it would have
necessitated the provision of transport or transport reimbursement for participants.

Unfortunately, the budget could not cover these expenses.

Therefore, purposive sampling technique, based on the number of active members and on the
geographic location was done to select the groups that would be sampled for participation in
FGD for the endline survey. In addition, only members from each sampled WORTH group
were invited to attend the FGD. Twenty-four participants attended three FGDs in three regions
(Manzini, Lubombo and Shiselweni). The table below shows a summary of FGDs done

including the number of participants and the date when the FGD was done.

10




Table 2: FGD summary including dates and locations

Venue Facilitator  Scribe WORTH # # #
Group Name  participants females males
23-06-22 Lobamba Siphephelo Mduduzi Asibambaneni 5 5 0
Lomdzala Mabundza  Mdluli,
Constituency Ziyanda
Office Mamba
23-06-22 Sitsatsaweni Mduduzi Siphephelo  Chubekela 8 8 0
Agricultural Mdluli Mabundza Phambili
Extension
office
(egushede)
27-06-22 Next to Khulisa Mduduzi Siphephelo  Khulisa 11 8 3
Umntfwana Mdluli Mabundza Umntfwana
piggery shed
Total 24 21 3

2.3 Data Collection platform

Google docs was used to collect IDI data. The form was designed in Google Docs, with links
sent to the data collectors via email. A structured questionnaire was used for IDIs, which
included both open ended and close-ended questions. The use of Google docs requires the
availability of uninterrupted internet access for the data collectors since it does not have an
offline functionality. Smartphones and computers were used during the data collection process.

The IDI tool was available in both English and SiSwati subtitles.

Focus Group Discussions on the other hand were conducted face-to-face with the participants.
A focus group discussion guide was developed and was used to guide all discussions. The FGD
guide was in local language (SiSwati). Each focus group had a facilitator and a scribe to capture
the main discussion points. All FGDs were recorded using digital recorders. Three focus groups

were held in three regions (Manzini, Lubombo and Shiselweni).

2.4 Sampling Frame

The survey sample was drawn from project beneficiaries (those who are in WORTH Groups)
and the TWR WORTH members’ line listing file was used to draw the survey sample. The file
has 265 registered members. The survey design had estimated that the sample size would be
197 based on an estimated population of 400 WORTH group members. A total sample of 143
beneficiaries was interviewed during the survey (119 for IDIs and 24 for FGDs). This sample

represents a 90% confidence level with a 5% margin of error based on the survey population
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of 265. The final sample size was a result of the sampled respondents who were unreachable
during the telephonic interviews and those who could not make it to the focus group

discussions.

2.4.1 Selection of focus group discussion participants

Purposive sampling technique was used to determine focus group discussion participants. The
initial sampling frame entailed the selection of beneficiaries from various groups to participate
in each focus group discussion. The plan was to have four focus groups, with one meeting at
Ntondozi, Mhlume, Matsanjeni North and Sithobela. However, since the WORTH groups are
not necessarily in the same constituencies or communities, it would have been costly to ask the

representatives of the groups to convene in one central location.

The survey team decided to sample according to the groups that were least represented in the
IDI telephonic calls. The sampled groups were asked to select any twelve members to represent
the group during the FGD. Each FGD was held at the WORTH group’s usual meeting place
for convenience. The sampled WORTH groups were Khulisa Umntfwana (Nkwene
constituency), Chubekela Phambili (Lugongolweni constituency) and Asibambaneni
(Lobamba Lomdzala constituency).

2.4.2 Selection of In-depth Interview respondents

IDI sample was drawn from the TWR WORTH Membership line listing spreadsheet, which
listed all registered members disaggregated by the group name. In order to ensure that all
registered members had an equal chance of selection for the survey. Simple random sampling

technique was used to draw the sample.

The original list was organised according to the group facilitator. The list had 266 registered
members. During the sampling process, the original list was rearranged according to group
member’s names as the primary key. The member’s first names were arranged alphabetically
from A to Z after which the Microsoft random number generator formula was used to create a
random sample of the data set. This was done by inserting a blank column at the beginning of
the data table. The formula [=RAND()] was inserted on column A2 and s then applied to the
rest of the dataset. The resulting values were then arranged from the smallest to the largest by
expanding the sorting function to the rest of the data table. The first 142 names from the

resulting expanded sort function we selected for participation in the survey. Moreover, 10% of

12



respondents were added (14 more members) in case some of the original sampled are
unreachable or are unwilling to participate in the survey. The first 157 names on the randomised

list were selected.

2.4.3 Selection of Key Informant Interviewees

Key informants consisted of the Young Heroes programs team who provided invaluable insight
on the implementation methodology for the project, and on the unique challenges and
opportunities for future programming. Kl staff interviewed are Xolisile Mpanza, Maxwell

Simelane and Cebsile Zwane.

Table 3: Summary of Proposed Sampling Frame

Category Proposed Sample Proposed Total % of proposed
sample interviewed sample

Focus group 4 FGDs with approximately 40 40 24 60%
Discussions participants in total
Key Informant 15 (including YH programs 15 3 20%
Interviews team, members of WORTH

management committees)
In-depth Beneficiaries who are members 142 119 84%
interviews of WORTH groups
Total 197 146 74%

Table 4: Profile of Key Informants who participated in the survey

# Staff Name Role Duty Station Length of % LOE spent # groups
Time Spentin  on the project formed
the Project

1 Xolisile Project Lubombo & 18 months 11% 5 with 100

Mpanza Officer Manzini members
regions

2 Cebsile Project Lubombo 12 months 20% 5 with 115

Zwane Officer members

3  Maxwell Project Lubombo & 15 months First it was 7 with 140

Simelane Officer Manzini 50% and last7  members
regions months was
100%

2.5 Data analysis

Quantitative data was downloaded from Google Docs and converted to a .csv file. The file was
realigned and saved in Microsoft Excel. The data was filtered to remove all pre-test data. The
cleaned raw dataset was saved in Microsoft Excel as a .csv file and then exported to SPSS for
data mining. Tables, graphs and charts were created in both SPSS and Microsoft Excel.

13



Quialitative data on the other hand was transcribed into Microsoft Word documents from the
digital recordings. Transcripts were written verbatim and then imported to Atlas 8 software for
content analysis. The latter involved creating codes and linking quotations to the codes. Codes

were then merged to create themes, which were then used to inform the report writing process.

2.6 Limitations
The evaluation exercise had the following limitations:

e There was very limited time to conduct the survey. It was not possible to cover all the
sampled respondents within the available timeframe, particularly during focus group
discussions.

¢ Inclement weather conditions also had a negative impact on the number of beneficiaries
who attended focus group discussions. One focus group site could also not be accessed
due to the inhospitable terrain resulting from erratic rainfall that had been experienced
the day before the proposed meeting.

e Limited financial resources also affected the amount of telephone calls that could be

made to reach all sampled beneficiaries.
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3.0 Summary of Findings

3.1 Demographics
3.1.1 Geographic locations

The findings are from data analysed from in-depth interviews. The data shows that survey participants are from all four regions of the country;
Hhohho (10%), Manzini (16%), Lubombo (36%) and Shiselweni (38%). Moreover, they are from ten constituencies and twenty-three communities:
Matsanjeni North is the constituency with the highest number or respondents (26%), followed by Mhlume constituency (22%) and Lobamba
Lomdzala constituency (13%). The other constituencies have a less than 10% response rate each. These are Ntondozi (9%), Nkwene (8%),

Lugongolweni (8%), Sithobela (7%), Khubuta (5%), Lomahasha (1%) and Tsambokhulu (1%).

Figure 1: IDI respondents disaggregated by constituency and community

IDI respondents disaggregated by Constituency IDI respondents disaggregated by Community
(n= 119) Tsambokhulu (n=119)
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3.1.2 Age and Sex of Respondents

Survey data shows that 97% of IDI respondents are female and 3% are male. In terms of age, a majority of IDI respondents (45%) are above the

age of 50 years, 8% are between 45-49 years old, 5% are 40-44 years, 7% are 35-39 years, 5% are 30-34 years, 13% are 25-29 years, and 14% are

between 200-24 years, 1% are 18-19 years while 2% are less than 18 years. See the chart below for more details.

Figure 2: Age and Sex of Respondents

Number of Respondents disaggregated by Age
and Sex (n=119)

: + Ll e a/'a 8 'R

<18years 18-19  20-24  25-29  30-34  35-39  40-44  45-49 50+ Years
years years years years years years years

Age Category

B Female m= Male

Proportion of Age of Respondents (n=119)

<18 years 18-19 years
2% 1%

/ 20-24 years
14%

50+ Years

25-29 years
45%

13%
\ 30-34 years

‘ -

35-39 years

45-49 years 40-44 years 7%
8% 5%

3.1.3 Marital Status

40% of IDI respondents are married, 34% are single, 24% are widowed and 2% are divorced. Males (n=2/119) account for 3% of respondents.

Half of them are married and the other half are single. See the chart below.
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Figure 3: Marital Status and Sex of Respondent

Marital Status of Respondents (n=119)

Divorced
2%

Widowed
24%

3.1.4 Education Status

@5.3.Whatisyourmaritalstatus * @5.2.Whatisthesexoftherespondent

@5.3.What is
your marital

status

Total

Crosstabulation
@5.2.What is the sex of the

respondent Total
Female Male
Divorced 3 0 3
Married 46 2 48
Single 38 2 40
Widowed 28 0 28
115 4 119

The literacy rate among project beneficiaries is quite high as the data shows that only 14% of respondents have never been to school. Therefore,

86% of respondents have had some form of formal education. Some beneficiaries went to college/university (5%) while a majority of

respondents attained secondary level education (33%), followed by those who went as far as primary school (30%). In addition, 18% of

respondents attained high school education. See the chart below for more details.
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Figure 4: Highest Level of Education

Highest Level of Education Attained (n=119)
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3.1.5 Persons living with disability

The survey also sought to determine the proportion of project beneficiaries that are living with
disability. Survey findings show that 12% or respondents are living with a disability. A
majority of disabilities is physical disability including mobility (5%), and visual impairment
(3%). Some respondents said they suffer from mental health challenges (1%).

3.1.6 Profile of Household Heads

Survey respondents were asked about the identity of the household head in the home where
they currently reside. Findings show that for IDIs, almost 50% of respondents are household
heads (approximately 42%). 33% of respondents reside in a home where their spouse is the
household head. 19% of respondents currently stay with their parents and 6% stay in their
grandparents’ household.

Table 5: Identity of Household Head

@6.1.In the household where you currently reside who is the household head

Frequency Percent Valid Percent Cumulative
Percent
Valid Me 50 42.0 42.0 42.0
My grandparent(s) 7 5.9 5.9 47.9
My parent(s) 23 19.3 19.3 67.2
My spouse 39 32.8 32.8 100.0
Total 119 100.0 100.0

A look at the data by marital status show that a majority (55%) of those who are currently

single reported that their parents are the heads of the household. Moreover, 28% stay in their



own homesteads, 13% reside in their grandparents’ homestead, and 5% reside in the spouse’s

homestead, even though they are not yet married.

Also, for respondents who are married, 77% said their spouse is the household head, 17% said
they are the head of the household, 4% said their grandparents are the head of the household

and 2% said their parents are the household heads.

Moreover, the data shows that all divorced persons (100%) are also household heads in the
home where they currently reside. For widowed respondents, 100% are household heads in the

homes where they currently reside. See the table below for more details.
Table 6: Household Head by Marital Status

@6.1.Inthehouseholdwhereyoucurrentlyresidewhoistheho * @5.3.Whatisyourmaritalstatus

Crosstabulation

@5.3.What is your marital status Total
Divorced Married Single Widowed

@6.1.In the Me 3 8 11 28 50
household where My grandparent(s) 0 2 5 0 7
you currently reside My parent(s) 0 1 22 0 23
who is the household
head My spouse 0 37 2 0 39
Total 3 48 40 28 119

The data also shows that only 2% of respondents said the place where they currently reside is
not their normal place of residence. This means that for a majority of respondents (98%), the

current living arrangements are what they are normally exposed to on a daily basis.

Table 7: Household Head by Normal place of Residence

@6.1.Inthehouseholdwhereyoucurrentlyresidewhoistheho * @6.2.Isthisyournormalplaceofresidence

Crosstabulation

@6.2.1s this your normal place of residence Total
No Yes

@6.1.In the Me 1 49 50
household where My grandparent(s) 0 7 7
you currently reside My parent(s) 0 23 23
who is the
household head My spouse ! %8 %9
Total 2 117 119
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3.1.7 Orphan and Vulnerable Children (OVC)

Survey data shows that 73% (87) respondents are currently taking care of OVC while 27% (32)
are currently not taking care of any OVC. A comparative analysis of the relationship between
the respondents who take care of OVC and those OVC shows that a majority of the OVC are
nieces, nephews or cousins (46%). Some OVC are from the same extended family as the
respondent (13%), and others are children of the respondent (12%). Only 1% of OVC taken
care of by respondents are his/her neighbour’s children. This shows that 98% of respondents
who are currently taking care of OVC are related to them one way or another. See the table
below for more details.

Table 8: Relationship between person currently taking care of OVC and OVC

@6.3.AreyoucurrentlytakingcareofanyOVC * @6.4.IfyeswhatisyourrelationshiptotheOVC
Crosstabulation

@6.4.If yes what is your relationship to the OVC

N/A They They are my They are my They belong
are my neighbour’s children  nieces/nephew to my Total
children  but I'm not related to s/cousins extended
them family

@6.3.Are you No 32 0 0 0 0 32
currently Yes 1 14 1 55 16 87
taking care of
any OVC
Total 33 14 1 55 16 119

The chart below shows the number of OVC currently cared for by respondents. The data shows
that 33% of respondents are taking care of one OVC, 23% are taking care of two OVC, 21%
are taking care of three OVC, 9% are taking care of four OVC, 5% are taking care of five OVC
and 9% are taking care of more than five OVC at the time of this survey.
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Figure 5: Proportion of OVC currently under care

Proportion of OVC currently cared for by Respondents (n=119)
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3.1.8 Main Source(s) of Income

The following section will look at the profile of main sources of income for survey respondents.
The data is taken from IDI respondents. Survey data shows that respondents have one main
source of income and only a handful of them are in formal employment. The table below shows

that a majority of respondents do not have any source of income (41%). This is followed by

37% of respondents that are self-employed. 15% of respondents depend on social grants (from
Government or NGOs), while only 6% of respondents are employed and less than 1% depend
on piece jobs as their main source of income.

Table 9: Main Sources of Income

@6.6.What is your current source of income

Frequency Percent Valid Percent Cumulative
Percent
Valid | am employed 7 5.9 5.9 5.9

| depend social grants (from 18 151 15.1 21.0
NGOs/Government)

None 49 41.2 41.2 62.2
Piece job's 1 .8 .8 63.0
Self-employed 44 37.0 37.0 100.0
Total 119 100.0 100.0
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3.1.9 Life Support Grants (LSG)

47% of respondents said they have received life-support grants from Young Heroes while 53%
said they did not receive the grant. 93% of those who received the LSG said they got
SZ1.200.00 per child. One recipient (2%) said he/she received SZL800.00 per child, while
another recipient (2%) said he/she was not sure of the amount received. In addition, another
recipient (2%) said they received SZL410.00 per child, while someone else, (2%) said they got
school fees from Young Heroes.

Focus group discussion participants also confirmed that they receive SZL200.00 LSG support
per beneficiary child. They also highlighted that the money received from the LSG is used to
cater for a variety of needs, including education support and to procure domestic food items.

Out of all the respondents who said they had received LSG, only 61% said their children and
or the children under their care are still recipients of the grant. Respondents who said their
children were no longer beneficiaries of the LSG were asked to comment on why the support
was phased out. A majority their child/children aged-out of the program (39%), while 30% said
they do not know why the support was stopped. Other respondents (12%) cited covid-19 related
issues as the reason why their children/dependents are no longer enrolled on the LSG. A very
small proportion of respondents said the children are no longer benefiting because the project
phased out (3%). 15% of respondents said their children were still receiving the grant at the

time of the survey.

3.1.10 Household Average Monthly Expenditure
Respondents were asked to comment on how much they spend on average per month on

education, health and on food.

3.1.10.1 Average Monthly Expenditure on Education

The data shows that the highest proportion of respondents 23% of respondents spend between
SZ1.101.00-SZL.200.00 per month on education. This is followed by 19% who spend between
SZ1.501.00 — SZL1, 000.00. Moreover, 14% spend less than SZL100.00 a month on education
expenses, while 13% spend between SZ1.201.00 — SZL.300.00 per month.

3.1.10.2 Average Monthly Expenditure on Health

Almost 50% of respondents (47%) spend less than SZL100.00 a month on health. In addition,
27% spend between SZL.101.00-SZL200.00 a month. This means approximately 75% of
respondents spend less than SZL.200.00 per month on health.
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3.1.10.3 Average Monthly Expenditure on Food

Survey data shows that food has the biggest monthly average expenditure compared to health
and education. Findings show that 36% of respondents spend between SZL501.00 — SZL1,
000.00 every month on food. Moreover, 23% of respondents spend more than SZL1001.00,
while 14% spend between SZL.401.00 — SZL500.00 per month on food.

A comparison of the average monthly expenditure on all three items combined shows that 11%
of respondents spend between SZL101.00 — SZL200.00 on education, SZL501.00 —
SZL.1,000.00 on food, and less than SZL300.00 health. The data also shows that 97% of
respondents spend less than SZL300.00 on health per month. Moreover, almost 60% of
respondents spend no more than SZL.300.00 on education every month.
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Outcome 1: Establishment of 20 functioning WORTH groups with 400 female members
This section will present discussions on findings for project outcome 1.
3.2.0 WORTH group registers and reports
A desk review was conducted on 14" June 2022 at Young Heroes office in Mbabane to determine the list of available WORTH Group records for

the TWR and DfW projects since inception. The exercise was also aimed at validating the financial records reported by each WORTH group. The
table below shows a summary of the type of documents/records that were found for a particular group.

3.2.1 Establishment of functioning WORTH groups
Table 10: List of Available WORTH Group documents

# Group name Business Constitution Monthly Cashbook Community bank Membership  Summary Minutes
Plan available report rules & enrolment transaction
Available Summary information sheet forms sheet(s)
1 Umliba Loya Embili, Yes Yes Yes Yes Yes Yes No No
Malindza and Kabhudla
2  Bayaphila Bantfwana Yes Yes No No No No No No
3 Chubekelani Phambili No No Yes Yes No Yes Yes Yes
4  Philani No No No No No No No Yes (bank
meeting records)
5 Kusile Tjedze No No No No No No Yes No
6  Asiphumelele Yes Yes No No No No No No
Mdumezulu
7  Sikhulisa Umliba Yes Yes No No No No Yes No
8  Khulisa Umntfwana Yes Yes No No No No Yes No

(Nkwene)



# Group name Business Constitution Monthly Cashbook Community bank Membership  Summary Minutes

Plan available report rules & enrolment transaction
Available Summary information sheet forms sheet(s)
9  Sakha Kwetfu No No Yes No No Yes No Attendance &
payment record
10 Sinakekela Umntfwana @ No No Yes Yes No Yes Yes No
11 Liyasikwa Liyamila No No Yes Yes No Yes Yes No
Total 5 5 5 4 1 5 6 3

Source: WORTH Group records (files and notebooks) accessed 14 June 2022

Group records showed the existence of at least eleven WORTH groups as seen on the summary table above which shows the list of records that
were found for each of the groups listed. The desk review found that no group had a record of all the required documentation/records. For record
keeping, some groups used standard tools and templates. However, other groups did not use standard tools and templates, resorting instead to the
use of 2-quire notebooks. The variables in the self-styled notebooks did not align with the standard tools and templates used by the other groups.

There were some missing variables, and some variables are not captured or calculated in the same format.

3.2.2 Membership in WORTH Groups

The target for the project was to enrol up to 400 women in a minimum of 20 functional WORTH groups. The TWR WORTH membership line
listing spreadsheet was used to determine the number of members in WORTH groups. The records show that there are 265 members in 20 groups
(18 unique group names with two groups called Bayaphila Bantfwana and Khulisa Umntfwana from different constituencies, respectively), which
represents 66% of the target membership. In addition, of this total, some group members are males and membership varied per group. Data shows
that the group with the highest number of members is Money Makers, which has 28 members, followed by Philani with 27 members. The groups
that have the least number of members are Young Stars and Dreamers, which have one member each, and Unstoppable, which has three members.
No other group has less than 10 registered members.
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Average membership based on the number of groups and the number of registered members
is 14. See the chart below for more details:

Figure 6: WORTH Group membership per WORTH Group
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The data also shows that the groups are from nine constituencies namely Kubuta, Lobamba
Lomdzala, Lugongolweni, Mahlangatja, Matsanjeni North, Mhlume, Nkwene, Ntondozi and
Sithobela. The charts below show the summary of where the geographical location of WORTH
groups per constituency. The data further shows that the highest number of groups per

constituency is seven at Mhlume, followed by four groups at Matsanjeni North.

Figure 7: Constituencies where WORTH groups are located
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Conclusion

In summary, WORTH group records are available, but some are not available. Moreover, for
records that are available, there was a notable inconsistency in the reporting templates and
variables reported by the different groups. Some groups reported using the official program

monitoring tools while others reported using notebooks for record keeping.

On the number of WORTH groups established, the target was 20; however, verifiable records
were for eleven groups instead. The number of target beneficiaries was 400; however, the
TWR WORTH Membership line-listing file has up to 265 members, which is approximately 66%
of the target. This is directly linked to the unavailability of some group records. It is plausible
that this number is under-reported as some groups did not submit their records and therefore
those records could not be verified. Each group has an average of 14 members. The WORH

groups are in all four regions of the country.

Outcome 2: Members demonstrate basic financial literacy and knowledge of record
keeping

This section will present findings under project outcome 2.

Participants in focus group discussions and respondents of in-depth interviews were asked to
comment on the kind of capacity building they had received from Young Heroes throughout

the project life. The following responses are from the findings of the in-depth interviews:

3.3.0 Training on basic financial literacy

Data shows that only 39% of respondents attended training on basic financial literacy. Those
who said they received some basic financial literacy training were asked to name the
organisation that provided it. The results show that Young Heroes trained 35% of respondents
while SEDCO trained 1%, another 1% were trained by a WhatsApp group. Moreover, 2% of
respondents did not remember who facilitated the training that they attended. Focus group
participants also confirmed that they participated in trainings by Young Heroes although not
every member was trained since some joined the group after the training was held.

The table below summarises the responses from in-depth interviews:
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Table 11: Capacity building on basic financial literacy

@9.2.1f yes who provided that training

Frequency Percent Valid Percent Cumulative
Percent

Valid 8 6.7 6.7 6.7
Cannot remember 2 1.7 1.7 8.4
N/A 65 54.6 54.6 63.0
SEDCO 1 .8 .8 63.9
WhatsApp group 1 .8 .8 64.7
Young Heroes 42 35.3 35.3 100.0
Total 119 100.0 100.0

3.3.1 Duration of training sessions

Survey findings show that the length of the training sessions took anything from one day to

several days. Respondents trained by Young Heroes said they were trained for one day up to

more than five days. It is possible that respondents were highlighting the number of days that

they were able to attend the training, and not necessarily the actual durations of the trainings.

However, they do acknowledge that Young Heroes trained them. The chart below shows that

SEDCO provided a five-day training, and another entity, which some respondents could not

remember provided training which lasted for more than five days. Moreover, the WhatsApp

group training also lasted more than five days. See the chart below for more details.

Figure 8: Training on financial literacy & organisation that provided training
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The number of training days attended is almost evenly distributed from one day to more than
five days. The highest number of respondents said the training took more than five days (26%).
13% of respondents said their training lasted for five days, 15% said they were trained for four
days, and 7% were trained for three days. 22% said their training lasted for two days and 17%
attended a one-day training. Feedback from project officers was to the effect that trainings were

done over a two-day period.

3.3.2 Training locations

Survey respondents were also asked to state the location/venue(s) for the financial literacy
training that they attended. Data shows that trainings facilitated by Young Heroes were held
either at the constituency office (inkhundla centre) (50%), under a tree (24%), or at a Gogo
Centre (22%). 5% of those who were trained by Young Heroes did not state the location for
their training. On another note, all trainings by SEDCO were held at the inkhundla centre.
Moreover, all respondents who could not remember the organisation that facilitated their

training said the training was held at the inkhundla centre.

3.3.3 Application of financial literacy knowledge and skills to business operations

Survey respondents were also asked to comment on whether they are able to apply the financial
literacy training skills and knowledge they acquired during the capacity building sessions.
Findings show that 76% of respondents trained by Young Heroes are able to apply the
knowledge they acquired as they run their microbusinesses. Overall, 80% of all respondents
who attended some form of financial literacy training (including those trained by other entities)
said they are able to apply those skills and knowledge as they manage their businesses. Findings
also show that 31% of respondents feel the knowledge they currently have on financial literacy

is sufficient for them to run profitable microenterprises.

3.3.4 Record keeping

On the issue of record keeping and documentation of business transactions, findings from IDIs
shows that only 20% of respondents have some knowledge on record keeping. In terms of
whether they apply that knowledge in their businesses, findings show that only 16% keep those
records. 65% of respondents who keep records use the information as guide on which products

in their stock are profitable. 15% use the information to forecast their possible future earnings.

29



While 20% said, they keep the financial records but they have not been using that information

to inform any business decisions.

The most frequently recurring theme from focus group discussions was that a majority of
business owners are not actively documenting business transactions. They primarily rely on
observations of their business sales and try to procure more of the stock that makes the most
sales. Nevertheless, in terms of recording all income and expenditure, that practice is generally

not being done.

Conclusion:

There is evidence that Young Heroes trained beneficiaries on basic financial literacy as per the
project model, even though not all beneficiaries reported to have been trained. There is also
evidence that there are other stakeholders that provide financial literacy trainings in some
communities besides Young Heroes. Survey findings also show that trainings were conducted

through various modalities such as face-to-face trainings and virtual trainings.

The evidence suggests that the capacity building sessions resulted in skills transfer to the
beneficiaries as 76% of all those who were trained said they are able to apply the knowledge
in the day-to-day management of their microenterprises. In fact, some of them feel like they

have acquired enough information to be able to manage successful profitable businesses.

Outcome 3: Each group saves and loans to members a minimum of USD400.00
(approximately SZL6, 200.00) per year

This section will discuss findings under project outcome 3.

3.4.0 Accumulated savings

Financial records from twelve groups were validated during the endline evaluation. Data
sources included monthly report summaries, cashbooks and other available group financial
records. The period under review during the data validation was from the beginning to the end
of the group financial records, depending on when a particular group was established as the
groups have different start dates. Every attempt was made to check all records in whatever
format they were presented in the respective group reports.
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Group records show that the total amount circulated since project inception for the twelve
groups is approximately SZL191, 361.50. The money consists of subscriptions amounting to
SZL6, 299.00 (3%), loans issued amounting to SZL58, 536.00 (31%), loan repayments
amounting to SZL 37, 726.00 (20%), Outstanding loan repayments with a total of SZL39,
669.00 (21%), interest accrued amounting to SZL6, 186.50 (3%), and voluntary savings with
a total value of SZL42, 945.00 (22%). See the chart below.

Figure 9: Accumulated WORTH Group Savings

Summary of Accumulated Group Savings & Credit since
project inception (n=12)
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Source: WORTH Group records (files and notebooks) accessed 14 June 2022

The table in the next section will present details of each verified group’s financial records
throughout the project lifecycle. The information was taken from all available financial records
for each group and the records were verified at Young Heroes offices on 14" June 2022. Each
row represents a different group. Where records could not be found, those columns are
highlighted as ‘no data’. In total, twelve group records were validated. The groups are:
Amazing Girls, Bayaphila Bantfwana, Chubekela Phambili, Khulisa Mntfwana Konga,
Khulisa Umntfwana (Nkwene), Kusile Tjedze, Liyasikwa Liyamila, Sakha Kwetfu, Sinakekela
Umntfwana, Umliba Loya Embili, and Umliba Loya Embili (Malindza and Kabhudla). Some

groups have similar names but they are not the same group.
The table below shows that the total accumulated income per group varies according to the
mandatory savings, the number of active members in a group, the ability of members to repay

loans and the amount of interest generated from loans. The table is a summary of the total value
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of transactions per group at the time of this survey. The data is based on financial records and
not actual cash that was counted by the survey team. The records were not sampled, all
available transactions were calculated for all groups. An Excel spreadsheet was created where
all available records were documented and summarised to populate this table. All currency is
Swazi Lilangeni (SZL).
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Table 12: Value of Validated Accumulated Savings and Credit Group Records

WORTH Group Name

Subscriptions

Loans Issued

Loan Repayments

Outstanding Loan

Repayments

Interest
Accrued

Savings

1 | Amazing Girls SZL 94,00 SZL 790,00 SZL 600,00 No data SZL 228,00 SZL 890,00
2 | Bayaphila Bantfwana SZL 3 450,00 | SZL 12 000,00 SZL 13 050,00 SZL 22 980,00 SZL 2 390,00 SZL 620,00
3 | Chubekela Phambili No data No data No data No data No data SZL 2 135,00
4 | Khulisa Mntfwana Konga SZL 1 575,00 SZL 4 775,00 SZL 2 390,00 No data SZL 780,00 No data
5 | Khulisa Umntfwana (Nkwene) No data No data No data No data No data SZL 896,00
6 Kusile Tjedze SZL 70,00 No data No data No data No data SZL 685,00
7 | Liyasikwa Liyamila No data No data No data SZL 9 419,00 No data SZL 4 146,00
8 Money Makers SZL 150,00 | SZL 22 583,00 SZL 8 345,00 SZL 0,00 SZL 1140,00 | SZL 19 320,00
9 | Sakha Kwetfu No data No data No data SZL 2 670,00 No data SZL 1 800,00
10 | Sinakekela Umntfwana No data No data No data SZL 4 250,00 No data SZL 3 796,00
11 | Umliba Loya Embili SZL 960,00 . SZL 18 388,00 SZL 13 341,00 SZL 350,00 SZL 1 648,50 SZL 8 037,00
12 | Umliba Loya Embili Malindza and No data No data No data No data No data SZL 620,00
Kabhudla
13 | Grand Total SZL 6 299,00 | SZL 58 536,00 SZL 37 726,00 SZL 39 669,00 SZL 6 186,50 | SZL 42 945,00

Source: WORTH Group records (files and notebooks) accessed 14 June 2022

The data shows that the highest value of loans over the project period by a single group is SZL22, 585.00 followed by SZL 18, 388.00, SZL12,

000.00, SZL4, 775.00 and the least value of loans issued is SZL790.00. The overall rate of loan repayments from loan issued is 64%, which means

36% of loans had not been repaid at the time of this survey. The value of interest generated as a proportion of loans issued is 11% (interest generated

by the revolving fund). Moreover, mandatory subscriptions and voluntary savings amounted to approximately SZL50, 000.00 at the time of this

survey. Based on the estimate number of registered members of 265, it means each member has contributed, on average, approximately SZL 188.68

in savings (mandatory and compulsory) over the life of the project.




Conclusion:

Verified records show that, while 8 groups managed to create revolving funds, only three out
of the twelve verified groups (25%) met the USD400.00 (approximately SZL6, 200.00) per
year on soft loans issued to start micro-enterprises. The other five groups issued loans, but they
were below the USD400.00 minimum threshold as per the project objective 3. Two groups
issued loans, but they were below the targeted threshold. Moreover, four groups did not issue
loans at all whiles three groups have no record of loans issued; however, they have documented
outstanding loan repayments. One group only made subscriptions without any other financial
activity documented. Therefore, the stated project objective of having each WORTH group
loaning USD400.00 (approximately SZL6, 200.00) per year to its members to start

microenterprises was only partially met based on documented group records.

Outcome 4: Establishment of a minimum of 100 microenterprises by WORTH members

The next section will present findings under project outcome 4.

3.5.0 Establishment of microenterprises

The findings presented in this section are from in-depth interviews done with project
beneficiaries. Survey findings show that 52 (approximately 44%) of respondents have micro
enterprises. The survey wanted to ascertain how many microenterprises were established as a
direct benefit of the TWR project. In this regard, a proxy indicator was added to the survey tool

asking respondents to estimate the time when they started their microenterprise.

Survey results show that some microenterprises started before the project was implemented.
As such, 10 micro enterprises (8%) started in 2019, while 21 (18%) started more than 5 years
ago before the TWR project began. This means only 21 (18%) of micro enterprises started
during the project life. This corresponds to approximately 21% of the project target of

establishing 100 micro enterprises.

See the table below that shows comparison between those IDI respondents who said they own

microenterprises and the estimated time when the businesses were started.



Table 13: Establishment of Microenterprises by project beneficiaries & year Business started

@8.1.Doyoucurrentlyhaveamicrobusiness * @8.2.I1fyeswhendidyoustartyourmicrobusiness
Crosstabulation
@8.2.1f yes when did you start your microbusiness Total
More than
2019 2020 2021 2022 5 years N/A None

ago

@8.1.Do you No 0 0 66 1 67
currently have a Yes 10 21 0 0 52
microbusiness

Total 10 21 66 1 119

The chart below shows a summary of the microenterprises start date and the number of
microenterprises started in that period. The data shows that 31 microbusinesses were started
before the TWR project began and 21 new businesses were started within two year of project

implementation.
Figure 10: Microenterprises & year businesses Started

Number of Microenterprises established by WORTH Group
members & Year started (n-52)

25
20
2 Pre-TWR TWR
7 15
V]
=
5
2 10
i+
5 l
7
. | 3
More than 5 years 2019 2020 2021 2022

ago

Year Micro-Business Established

Survey data shows that 90% of microbusiness owners have one business while 10% have two
micro businesses. 80% of those who own two microbusinesses started them on or before the
year 2019. Survey findings of data between the year 2020 and 2022 shows that 21% of
microbusiness owners started their businesses in 2021, 13% started them in 2022 and 6%

started them in the year 2020. See the table below for more details.
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Table 14: Number of microbusinesses owned and date businesses established

@8.2.Ifyeswhendidyoustartyourmicrobusiness *

@8.3.Ifyeshowmanymicrobusinessesdoyoucurrentlyown Crosstabulation

@8.3.1f yes how many microbusinesses do you currently Total
own
N/A One Two

@8.2.f 2019 0 Z 3 10
yes when §| 2020 0 3 0 3
did you 2021 0 10 1 11
start your § 2022 0 7 0 7
microbusi  More than 5 years ago 0 20 1 21
ness N/A 66 0 66
None 1 0 1

Total 67 47 5 119

Survey data also shows that 8% of respondents received business start-up capital from Young
Heroes. Out of those who received the start-up capital, data shows that 25% received it between
the year 2020 and 2021, respectively, while 50% of recipients did not state the specific date on
which they received their start-up capital. Findings also show that 31 of the 52 microbusiness

owners said their businesses are profitable (60%).

3.5.1 Microbusiness Ownership and OVC care

A comparison of data of IDI respondents between those who said they currently own a
microenterprise and whether they are currently taking care of any OVC is shown in the table
below. The data shows that 32% of respondents that are currently taking care of OVC have
microenterprises, 41% are taking care of OVC but do not have a business. Moreover, 15% have
microenterprises and do not have any OVC under their care, while 12% have microenterprises
but they were not taking care of any OVC at the time of this survey.

Table 15: OVC Care & Microenterprise Ownership

@6.3.AreyoucurrentlytakingcareofanyOVC * @8.1.Doyoucurrentlyhaveamicrobusiness
Crosstabulation

@8.1.Do you currently have a microbusiness Total

No Yes
@6.3.Are you currently taking care of any No 18 14 32
Total 67 52 119
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In terms of the profitability of microbusinesses owned by those who are currently taking care
of OVC, the data shows the that: only 21 (40%) of those who own microenterprises are
profitable and those respondents are also currently taking care of OVC. In addition, 12
respondents (23%) that are currently taking care of OVC said their microbusinesses are not
profitable.

Table 16: OVC Care & Profitable Microenterprises

@6.3.AreyoucurrentlytakingcareofanyOVC * @8.8.Isyourbusinessprofitable Crosstabulation

@8.8.1s your business profitable Total
N/A No Yes
@6.3.Are you currently No 20 2 10 32
taking care of any OVC Yes 54 C 12 DOdDC 21 D w7
Total 74 14 31 119

3.5.2 Group Microenterprises

IDI respondents were asked whether their WORTH group currently has a group-business
venture. Respondents from thirteen different groups said their group has a business they are
doing together. The groups with a business are: Amazing Girls, Asibambaneni, Chubekela
Phambili, Khulisa Umntfwana, Litsemba Lethu, Liyasikwa Liyamila, Philani, Rising Youth,
Sakha Kwetfu, Sinakekela Umntfwana, The Light, Umtfombo Longashi, and one group that
does not have a name yet.

3.5.3 Types of Group Microenterprises

Data from in-depth interviews shows that there are four types of businesses WORTH groups
were involved in at the time of the survey: agro-business (livestock farming, gardening),
restaurant business and equipment hire (tent rental). Livestock is the most predominant type of

business enterprise for group businesses.

3.5.4 Status of WORTH Group

IDI respondents were also asked whether their WORTH group is functional or not. A majority
of respondents (68%) said their group was still functional, 6% said it was no longer functional,
2% said they did not know whether their group was still functional or not. The rest of the
respondents (24%) said they are not in a WORTH group. The WORTH groups that survey
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respondents said are currently not functional are Litsemba Lethu, Money Makers, Rising

Youth, Umliba Loya Embili and Umtfombo Longashi.

3.5.5 Frequency of Meetings

Survey findings show that a majority of WORTH groups (56%) meet once a month. 13% meet
four times a month, 4% meet twice a month, 3% meet three times a month and 2% meet more
than four times a month. The other respondents (24%) are not in a WORTH group, therefore
they do not attend any meetings.

Conclusion:

Survey findings show that significant strides were made towards achieving the goal of
establishing 100 microenterprises by the end of the project. However, the goal had not yet been
fully realised at the time of this survey. Data also shows that the rate at which new businesses
are established since the TWR was averaging at approximately seven new businesses per year.
It is plausible to attribute this encouraging trend to the impact of the TWR project in the

communities where the project was implemented.
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4.0 Challenges

Interview respondents in both IDIs and FGDs were asked to highlight the main challenges that

they faced as they were part of the project. Program staff also provided key insights into some

of the issues they had to deal with while managing the project.

Some of the issues raised by program staff included the following:

=

Full Participation of group Members. For instance:
Group members who wanted a different business idea, yet they did not reach the set
criteria for eligibility to start a different group
Migration of group member for better Job Opportunities. For instance:
Adolescent Girls and Young Women (AGYW) would migrate when opportunities
present living the business to suffer with few members but remained part of the
business.
Not adhering to set rules and or constitution. For instance:
Group members had to bend rules to accommodate covid regulations, when groups
were to send money through Mobile Money to continue to be part of the groups but
did not convene as expected to share skills and ideas.
Trainings for these groups were compressed to 2 days instead of 5 days yet too much
to cover. Which then compromises the quality of the training. The mentoring and
session observation are not giving enough time to cover what could have not been
covered during the training.
Little time is given to practise the tools yet wrongly captured data result is
mismanagement of funds to treasurers who then decide to live the group than paying
for money that is wrongly documented or unknowingly.
Managing a big group proved to be a problem for the community members. Maybe
downsizing the number would make management and participation of group members
better. Every group member will have work to do for the group on daily bases to
increase participation by all. This comment was made in reference to groups that have
more than 10 members.

Another key informant highlighted that the driving distance from Mbabane to
Matsanjeni north was tough thus makes it hard for the officer to observe the groups
fully.



8.

Literacy level amongst group members, where you find that a group relies on two or

three members who have been through formal school.

Focus group participants highlighted some challenges. They include the following:

9.

10.
11.

12.

13.

14.

15.

Having only one group business is risky as there are no guaranteed market for their
products.

The lack of capital to start businesses was cited as a challenge.

Resignation of some members from the group is another challenge, especially since
some of those members are in the committee. Sometimes some members disappear after
acquiring the loans and they never repay the money. The challenge being that the groups
do not have a mechanism to enforce those members to repay the outstanding loans.
Some groups reported that they sometimes face a challenge with members who are in
multiple groups because their participation is limited. There is fear and scepticism of
how these members will behave once the group business becomes profitable. They
might come back and demand a stake in the business as they are registered members,
even though they are not active participants.

Some members said they do save and issue loans, however, the needs of the group are
always greater than the value of the revolving fund available at any given point.
Therefore, some members’ business needs are not met.

Groups also sometimes face a challenge in loan repayments even by active members.
Sometimes repayments are delayed due to the volatile markets.

Lack of access to bigger markets was cited as a major challenge for microenterprises.
This was mainly exacerbated by the covid-19 pandemic, which resulted in the closure

of most businesses that were buying products from the microenterprises.
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5.0 Conclusion

The overriding feeling of project beneficiaries is that their lives have been transformed. In
terms of relevance, the project provided exactly the kind of support that the communities
needed. The LSG has been used to take care of OVC needs such as food, education, and health.
All beneficiaries expressed gratitude and appreciation to Young Heroes for implementing the

TWR in their communities.

In terms of the effectiveness of the beneficiary identification process, the project has also been
successful as all LSG beneficiaries have OVC under their care. Moreover, a majority of
WORTH group members are women as per the project goal. In addition, a majority of group
members are OVC caregivers. The demographic profile of group members shows that a
majority of them do not have any stable source of income. Some depend on menial jobs, while
others depend on social grants. By targeting those individuals, the project has reached out to

the most vulnerable beneficiaries.

On the effectiveness of the project model, there has been considerable success, even though
the reach for all targets was not 100%. However, this was due to mitigating factors, some of
which were beyond the control of the project. The two most prominent negative factors being
the covid-19 pandemic and the civil unrest of 2021. At the height of both those events, there
was a restriction on movement and social gatherings. This had a negative impact on the group
meetings and on business ventures. The project was also affected by staff attrition where some
of the program officers transitioned to other projects. This meant that the staff who remained
had an increased workload, and their effectiveness was compromised.

The implementation model of capacitating beneficiaries on financial literacy and encouraging
them to start microenterprises is effective. However, there is a need to increase the dosage of
those trainings and capacity building sessions bearing in mind that WORTH groups are
comprised of members with different intellectual abilities. It is therefore, important to ensure
that enough time is allocated to those capacity-building sessions. In addition, not all members
join at the inception of the group, which means if the trainings are only held once, then some

members might completely miss out.

The effectiveness of revolving funds in assisting members establish their own microenterprises
cannot be overstated. The success of each WORTH group depends on the number of active

members, the amount of savings they accumulate, and on their ability to repay loans. Even



though the target of creating 100 new microenterprises was not met, there are businesses that
have been established with capital from the WORTH revolving funds. Other groups have
experienced challenges particularly with members who take out loans and then disappear from
the group. This is discouraging to some group members and might be one of the reasons why
they might dropout. There is a need to find ways of addressing the risk of loan defaulters who

end up not repaying their loans.

There is a notable shortage in the number of reports sent to the office. While more work has
reportedly been done on the ground, there are gaps in the number of records that were validated
as some reports were missing. Available records contain incomplete data and reporting is done

using different reporting forms.

One key informant while commenting on the current savings model adopted by WORTH
groups said “the saving model is fine for me because it let people commit themselves to what
their want. The model let group members learn to trust each other, it encourages social
inclusion and empowerment for all”’. Another key informant commented that the saving model
can be improved by requesting members to increase mandatory savings to allow the worth
savings account to grow. Moreover, there was a suggestion to establish a professional way of

saving (professional banking institutions) using formal structures.

42



6.0 Recommendations

1. Financial Literacy Skills trainings. There is a need to increase the dosage of the

trainings and capacity building sessions. Instead of having one training at the beginning

of the program, there is a need to have subsequent refresher trainings at regular
intervals. This would help in instances where a group member(s) joins after the initial

training was held, in which case, they would have completely missed out on that

capacity building session. Yet, if there are subsequent, regular refresher courses, it
would ensure that most no member is completely left out. This might be one of the
reasons why some members either do not have microenterprises or not, and whether

those microenterprises are profitable or not.

This is also important because a majority of the beneficiaries are not trained in business
management or on how to start a business. Moreover, since the project is targeting a
demographic that is not young and not very highly educated, and includes members,
some of whom have never been to school, it is perhaps even more pertinent to ensure

that they are increasingly exposed to the financial literacy trainings.

One key informant recommended having a weeklong training for the caregivers
considering that this is adult learning where and the model for training is quite slow,
illustrations and simpler language has to be used to interpret the training manuals
especially the financial literacy piece and tools. Another key informant suggested that
training for committee members needs to be residential. because the is a lot of concepts

that they need to understand, and refresher cause need to be budgeted for.

2. Record keeping and documentation. The level of documentation and record keeping

among individual microenterprise owners can be improved. There is a need to

strengthen capacity building in this particular area. The better the business owners they
document financial transactions, the more they will be in a position to objectively assess
the performance of their business ventures. In addition, it will give them an opportunity
to fast track the growth and profitability of their businesses by maximising the sale of

the most profitable products.



At the project management level, there is also a need to ensure that data collection tools

are standardised across all service areas is institutionalised. Data collection tools must

be harmonised, and all project beneficiaries must be capacitated on the use of those
tools. This will enable the project managers to track outputs and outcomes more

effectively. Where possible, it would be advantageous to also create and electronic data

management system for trend analysis. This could include project monitoring

dashboards, or electronic field reporting systems that could enable real-time data

collection. This would eliminate some of the data encryption errors that are common in

paper-based reporting systems.

Experience sharing / feedback platforms and forums. There is a need to consider
creating platforms where beneficiaries can interact and share experiences on the project.
This could be done using different modalities. Some forums could be virtual, where for
instance, management committee members from various groups meet and discuss their
different projects (successes and challenges). This would enable different groups to
learn from each other and to inspire each other. It could also be an opportunity to
collaborate, leverage resources, and benefit from economies of scale as they pursue
their different projects in the various locations. Physical meetings between
representatives from different groups could also be explored, especially for groups that
are within the same constituency.

One key informant suggested having field visit to share experiences on works by

successful groups.

Training of trainers (ToTs). This would entail the identification of best performing

groups and individuals after which they would be capacitated as peer mentors. For

instance, if one member within a group is good at documentation and record keeping,
he/she could be asked to assist the other groups members improve their skills in that
area. If, on the other hand, a particular group business is doing very well, members of
that group could be asked to capacitate another group in another location (for instance,
groups in close proximity to each other where there would be minimal to no costs

involved).

This would not only empower the groups or individuals that are struggling, it would

also _empower the best performing mentor groups/individuals. One of the key
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informants recommended that there is a need to consider having a WORTH mentor in
the community who will closely monitor the groups. Another key informant echoed a

similar comment by saying that project officer(s) must be at full time basis (100% LOE).

Leveraging of resources with other community stakeholders. The demands of
project management mean that substantial financial resources must be invested to
ensure the success of the project. The most critical of those resources being human
resources. However, it is not always possible to have a budget that will sustain all

critical positions. Yet there could be resource persons and sister organisations in the

communities that could lend their expertise and experience in some areas of project

management. For instance, there might be a retired banker, lawyer, or successful
businessperson who would be willing to share their knowledge and expertise with
groups in his/her locality at no cost. There may be a retired teacher willing to teach

group members on writing skills.

It would be good to explore opportunities of leveraging resources with other

stakeholders (NGOs, FBOs, government entities, youth groups, etc.) who could be

working in the same constituencies doing similar kinds of projects. Such collaborations

would foster skills sharing, improve coordination, open new markets, and lead to more
prosperous communities. This would also foster the sustainability of the project beyond

the availability of donor funding.

There is evidence that the project forged meaningful partnerships with local
stakeholders and businesses, particularly in Lubombo region where a local
businessperson provided mentorship to some youth groups. One of the constituencies
as well provided support to some of the groups form their locality. One key informant,
speaking of such partnerships said the project identified a business mentor at Vuvulane
community who is a youth at Vuvulane and he runs a coffee shop which He started

from selling homemade scones and ice.
The key informant also mentioned that while implementing the project she worked with

a constituency and inner council members who are gatekeepers who motivated the

AGYW’s to start and manage these businesses. They also allocated some resource to
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be used by the groups. For example, land and water. Two groups were given land to
build and or set their business at Vuvulane and Tsambokhulu.
Another key informant said linking with other partners who may seek services of the group

was done to some extent.

Such collaborations could also be used as entry points for other programs/interventions

that could have a positive spill-over to the WORTH projects. For instance, on

experience sharing/feedback meeting days, other NGOs providing services such as
health services invited to those meetings. This would most probably improve
attendance, especially in instances where groups struggle with poor attendance and high

dropout rates.

Some of the reasons why some members might miss certain meetings could be due to
their need to access other services, such as health and psychosocial support. The
evidence from this survey has shown that due to the limited resources, beneficiaries

tend to focus their resources primary on food and education needs. They tend to spend

less on health.

Number of members per group. Key informants recommended that there is a need to
consider reducing the number from 20 to at least 10. To manage a big group is a problem
by the community members. Maybe downsizing the number would make management
and participation of group members better. Every group member will have work to do
for the group on daily bases to increase participation by all.

Client satisfaction surveys. Membership within groups is not constant. Some members
end up exiting groups permanently or become passive members. It is important to create

a platform(s) where members can express their opinions about the project, including

those members who resign. The lessons from those interactions would improve the

project.

Establishing markets. One of the key informants recommended that groups be assisted
with market options where their plans have failed so that the returns can be gained and
group allowed to continue by themselves. Most of the groups struggled to sell the
products since they all needed 100% assistance on that aspect.
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9. Sustainability / Transition Planning. Each group must be encouraged to develop their
own sustainability plan. The sustainability plan must take a bottom-up approach. The
formative stage of each group must incorporate transition planning. Each plan must be

updated periodically as the group evolves and matures.

One key informant suggested that the following points need to be considered to ensure
the long-term sustainability of the groups: Ensuring that all groups are registered, close
monitoring of the groups, and group members to diversify their business and increase

their savings.
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Annexure

Annex 1: Data Collection Tools

TOGETHER WOMEN RISE PROJECT

End of Project Evaluation

In-depth Interview Form (English version)

1. Name of YH data collector
2. Date
3. Region ) Manzini
[l Lubombo
4. Constituency 0
5. Community O
6. Interview type [0 Face to face
[l Telephonic
[1 Online
(] Other
Section 1: Demographic Information
7. How old are you? [0 <18years
[ 18-21 years old
[1 Over 21 years old
[1 Idon’tknow
8. . What is the sex of the respondent? [0 Male
1 Female
(1 Other (specify)
9. Sex (other) [ Specify
10. What is your marital status 1 Single
71 Married
71 Divorced
1 Widowed
[1 Other (specify)
11. Marital status (other) 1 Specify
12. What is your highest level of education? [0 None
00 Primary school
[1 Secondary school (Form 3/ Grade 9)
[0 High school (Form 5/ Matric)
[1 University or College
13. In the household where you currently [0 Me
reside, who is the household head? "1 My spouse
1 My parent(s)
[1 My grandparent(s)
14. Is this your normal place of residence? " Yes
No
15. Are you currently taking care of any Yes

ovC?

No




16. If yes, what is your relationship to the 1 They are my children
ovC? 1 They are my nieces/nephews/cousins
[0 They are my neighbour’s children from my
household
[l They are my neighbour’s children but I'm not
related to them
[J They belong to my extended family
17.1f yes, how many OVC are currently [0 One
under your care? 1 Two
[l Three
[0 Four
01 Five
[l Morethan 5
18. If yes, are the children single or double [l Single orphans
orphans? 1 Double orphans
19. What is your current source of income? 11 Self-employed
(tick all that apply) 0 | am employed
O | depend social grants (from
NGOs/Government)
oo depend on my relatives
(spouse/children/extended family)
[l Other (specify)
20. Other source of income [ Specify
21. Have you ever been a recipient of the [l Yes
Young Heroes Life Support Grant? 1 No
22.If yes, how much did you normally get 1 SZL100.00 per child
per child? [l Other (specify)
23. LSG amount per child (other) ‘1 Specify
24. Are your children/the children under 1 Yes
your care still recipients of the LSG? 1 No
25. If no, why not? [l The project phased out
[1 I don’t know
(1 Other (specify)
26. Other reasons why you ceased being a [1 Specify
recipient of LSG
27. On average, how much do you normally [l Less than SZL100.00
spend on food per month? ] Between SZL101.00 and SZL200.00
71 Between SZL201.00 — SZL300.00
71 Between SZL301.00 — SZL400.00
71 Between SZL401.00 — SZL500.00
[J Between SZL500.00 — SZL1000.00
[] More than SZL.1001.00
28. On average, how much do you normally [0 Lessthan SZL100.00
spend on health per month? 71 Between SZL101.00 and SZL200.00
71 Between SZL201.00 — SZL300.00
[l Between SZL301.00 — SZL400.00
[l Between SZL401.00 — SZL500.00
1 Between SZL500.00 — SZL1000.00
[1 More than SZL.1001.00

49




29. On average, how much do you normally
spend on education per month?

I Y

Less than SZL.100.00

Between SZL101.00 and SZL200.00
Between SZ1L.201.00 — SZL.300.00
Between SZL.301.00 — SZ1.400.00
Between SZL401.00 — SZL.500.00
Between SZL.500.00 — SZL.1000.00
More than SZL1001.00

Section 2: WORTH Groups

30. Are you a member of a WORTH group 1 Yes
[0 No
31. Where does the group normally meet? [l Under atree
[0 Gogo centre
71 Inkhundla centre
71 In church
[1 Other venue (specify)
32. Other WORTH group meeting place [1 Specify
33. If yes, what is the name of your WORTH 0
group?
34. If yes, when did you join the WORTH O
group?
35. Is the WORTH group still functional? [l Yes
[l No
36. If yes, how often do you meet in a 1 Once a month
month? [1 Twice a moth
71 Three times in a month
71 Four times a month
(1 More than four times a month
37. If yes, when was you last meeting? [l This week
[1 Lastweek
[0 Two weeks ago
[1 Three weeks ago
[1 Last month
38. How many are you in your WORTH [ Less than 10 members
group? 71 10-15 members
[1 15-17 members
[1 18-20 members
[1 21-25 members
[J More than 25 members
39. How much are your voluntary savings [l SZL .00
per month?
40. How much do are your mandatory [0 SZL .00
savings per month
41. How much do you normally issue in soft a

loans per month?
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42. Do you currently have a micro-business [l Yes
[0 No
43. If yes, when did you start your micro- [1 More than 5 years ago
business? [l 2019
12020
1 2021
1 2022
[1 Other (specify)
44. Micro-business start date (other) (1 Specify
45. If yes, how many micro-businesses do 1 One
you currently own? 0 Two
(1 Three
[0 Four
[l Five
(1 Morethan 5
46.If yes, have you ever received any [ Yes
capital from Young Heroes to start your [l No
micro-business?
47. If yes, when did you receive the start-up [0 More than 5 years ago
capital from Young Heroes? 1 2019
12020
1 2021
(1 2022
48. What kind of a micro-business do you Tl | have a fruit/vegetable stall
have (tick all that apply) 7 I have afood stall in one of the schools/market
71 1 am a hawker
71 1 have a salon
[1 I make soap/floor polish
(1 Other (specify)
49. What is your main reason for having a [0 Subsistence
micro-business? 1 Commercial
(1 Subsistence + Commercial
50. Is your business profitable? 1 Yes
1 No
[1 Idon’t know
51. Do you have a group business in your [l Yes
WORTH group? [0 No
52. If yes, what is the nature of your group | Gardening

business?

I I

Livestock farming

Import/export (cross border trade)
Fruit/vegetable stall(s)

Retail (small shop)

Restaurant

Salon

Other (specify)

53.

Nature of group business (other)

O

Specify

Section 3: Financial Literacy
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54.

Have you ever attended a training on
basic financial literacy?

Yes
No

55.

If yes, who provided that training?

Young Heroes

World Vision

Compassionate Swaziland

Red Cross

Sebenta National Institute

Ministry of Economic  Planning and
Development

SEDCO

Other NGO (specify)

I A I o

56.

If yes, how long was the training?

One day

Two days

Three days

Four days

Five days

More than 5 days

57.

Where was the training?

Gogo centre
Inkhundla centre
Government Office
Under the tree

58.

Are you able to apply the financial
knowledge you accumulated to your
own business

Yes
No

Y I A

59.

Do you have any record keeping
knowledge?

Yes
No

60.

If yes, do you have records of your
business

Yes
No

O O OO

61.

if yes, how have you been using the
records to manage your micro-
business? (tick all that apply)

[ I have not been using them

[ | use the information to check which products
are more profitable

[1 | use it to forecast my future earnings

[0 I record because my WORTH group says we
must record

[1 Other (specify)

62. Is your current knowledge on financial [ Yes
literacy sufficient for you to run a 1 No
profitable micro-business?

63. What other skill(s) would you like to be O

trained on in order to have a successful
business(es)

For

Office Use Only

31. Is the survey complete? [l Yes
[0 No

32. If not completed why? O

33. End time 0

We have come to the end of the short survey. Thank you for your time
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Together Women Rise
End of Project Evaluation (June / July 2022)

Key Informant Interview Questionnaire

How long have you been with the TWR project?

What is your role?

Has this been the only role you have held throughout your time in the TWR project?

Which regions did you work in?

What proportion of your LOE was allocated to the TWR project? (e.g. 100% if you were a fulltime employee of the TWR project)

How often did you do site visits?



The following activities are taken from the project implementation plan. Please indicate the activities that you were able to accomplish by answering yes/no

in the last column:

Activity Expected Criteria to assess How will the data be When will data | Endline Evaluation questions. Please answer
results/outcomes | outputs and collected and by be collected yes/no/not applicable
outcomes whom and analysed
Establish 20 400 active Verification of Direct observation and | 3 months, 6 1. Did you manage to establish any WORTH
WORTH groups | members constitution and document copies by months, 12 groups?
member registry YH officers months
1a. If yes, how many:
Groups
Members
2. Did you capacitate beneficiaries on how
to draft the constitution?
3. Did you capacitate beneficiaries on how
to register their groups?
Trainin 400 women are Pre- and post-training | Questionnaires Management 4. Did you do any pre- and post-tests for
financial able to budget, questionnaires of administered and questionnaires: any trainings you did?
literacy save money, and | management; reviewed by YH 1-3 months;
financially plan Monthly review of officers; Monthly Financial

for their futures

financial records; % of
members with bank
account; End of year

financial records
reviewed by YH
accounting officer;

records review:

2-12 months;
Bank account

5. Did you administer the end of year
guestionnaire to all members?
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Activity Expected Criteria to assess How will the data be When will data | Endline Evaluation questions. Please answer
results/outcomes | outputs and collected and by be collected yes/no/not applicable
outcomes whom and analysed
guestionnaire to all Direct observation of and member
members bank books by YH guestionnaire:
officers 11- 12 months | 6- Areyouaware of any groups that have
bank accounts?
WORTH group Group will accrue | Amount saved and Examination of 6 months, 12 7. Did you interview and WORTH group
savings and and loan a loaned during course financial records and months members concerning their access to
loans minimum of $400 | of 12 months interviews with loans during the course of the year?
members by WORTH
officers
Members start Minimum of 100 | 100 microbusinesses Direct observation and | 6 months, 12 8. Were you able to do direct observations
microbusinesses | small enterprises | demonstrating stock, interviews with months of group/member businesses?
created supplies and products | members starting
on hand, and channels | businesses, and
though which to sell examination of their 9. Were you able to compile reports for
(e.g. market stall) business records by YH each group observed?
officers
10. Were you able to interview members
who started businesses?
11. Is a record of those interviews available?

7. What are the main challenges you faced while implementing the project?
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8. During your time in the project, did you work with any external stakeholders and in what capacity did you work with them?

9. How do you think the project can be improved if there were to be additional funding?
a. How can the training model be improved?

b. How can the savings model be improved?

c. How can the sustainability of the WORTH groups be enhanced?

10. Do you have any other comment?
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TWR ENDLINE FGD GUIDE (SISWATI)

Instructions: Make sure all fields are filled in and make sure you ask all the
guestions and probe where appropriate

Facilitator: Scribe:
Region: Venue:
Number of participants: # Females: # Males:

Starting time:

Is your recorder switched on (tick)? Yes No

Is the recorder in a central location and is the microphone not obstructed (tick)? Yes
No

Have you assigned all participants pseudonyms (tick)? Yes No

Draw a sketch of the sitting arrangement (including facilitators, recorder and all participants and
their number label)

Introduction:

Sanibonani boNkhosi. Libito lami ngingu ngichamuka enhlanganweni yaka Young Heroes
eMbabane. Ngicela kucocisana nani mayelana nenhlangano yenu yekonga nekubolekisa. Inhlangano
yaka Young Heroes ifisa kwati kutsi engabe letinhlelo tayo kukhona yini letinisite ngako. Ngicabanga
kutsi singahle sitsatse lihora linye nemgamu kulengcogco yetfu. Ngicela kutsi lesitococisana ngako
ngikutfwebule kute sikhone kubhala umbiko lophelele. Ngitocela kutsi singawasebentisi emabito etfu
kepha sisebentise tinombolo kute nibe nesiciniseko kutsi angeke siwabhale emabito enu nase sibhala



lombiko. Anikaphocelelwa kuba yincenye yalengcogco, kepha singatfokota uma ningavuma
kucocisana natsi sitokuva imivo yenu ngoba imcoka kakhulu kitsi.

1. Engabe niyayati yini inhlangano yaka Young Heroes?

2. Engabe ngutiphi nje tintfo lenisite ngato lenhlangano?
Probe: ngicela nibale konkhe leyike yanisita ngako lenhlangano

e QOVCsupport
e Economic empowerment
e Financial literacy

3. Lolusito leyafika nalo engabe beniludzinga yini vele?

4. Engabe benitiphilisa ngani isengakafiki inhlangano yaka Young Heroes kutonifundzisa
ngekonga nekubolekisa kanye nekusungula emabhizinisi?

5. Ningatsini ngetimfundziso taka Young Heroes ngetemabhizinisi?
Probe: ningatsini ngetimfundziso tekonga nekubolekisa?

Ningatsini ngetimfundziso tekugcina emabhuku elibhizinisi?

6. Ningatsini ngendlela labanifundzisa ngayo letemabhizinisi lokufaka ekhatsi konga
nekubolekisa?

7. Engabe ngutiphi tizatfu letenta lamanye emalunga kutsi solo angakhoni kucala emabhizinisi
awo?
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8. Emabhizinisi enu ayayenta yini inzuzo?
Probe: Yinileyenta ningayentiinzuzo?
Yini leyenta kutsi nibenayo inzuzo?

9. Imalileniyenta emabhizinisini noma enhlanganweni inisita kutiphi tidzingo tasekhaya?

10. Ngutiphi tingcinamba lenibhekana nato nisachuba inhlangano yenu yekonga nekubolekisa?

Probe: niticatulula kanjani letingcinamba lenibhekana nato?

11. Ninalo yini libhizinisi lenu nonkhe niyinhlangano?

Probe: ngicela ningichazele ngebuhle nebubi bekuba nelibhizinisi lenhlangano

12. Engabe indzaba yemalunga lahle aphuma angasakhoni kuchubeka enhlanganweni siyaye
siyemukele kanjani lanhlanganweni?

13. Kulesigaba lesenikuso enhlanganweni yenu yekonga nekubolekisa engabe yini lokunye
lenifisa banifundzise kona kute nikhone kuchubeka nitfutfuke?

What time did the focus group discussion end? hrs
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Annex 2: TWR Verified Records at Endline

Name & Subscription  Loan | interest | Loan Loan Savings | Group Name | Number of Month | Last Comment
Surname Payment @ Owing months started @ available
operational month of
records
Doricah 350 | 3700 350 2150 6550 35 | Bayaphila 9 months June March the records
Nkambule Bantfwana do not show
the year(s)

Hloniphile 500 | 1200 210 1700 1050 45 | Bayaphila
Gwebu Bantfwana
Dudu Hlophe 400 0 315 1300 0 0 | Bayaphila

Bantfwana
Ncobile 450 | 2000 745 3200 8200 30 | Bayaphila
Manana Bantfwana
Sarah Gwebu 450 600 205 200 1200 135 | Bayaphila

Bantfwana
Phep'sile 400 | 4150 425 4150 5780 65 | Bayaphila
Gwebu Bantfwana
Nontokozo 150 50 20 50 50 0 | Bayaphila
Dlamini Bantfwana
Emelinah 500 300 95 300 150 200 | Bayaphila
Hlophe Bantfwana
Milamuli 250 0 25 0 0 110 | Bayaphila
Vilakati Bantfwana
Salina 170 485 50 400 Khulisa 6 months Aug-21 Apr-22
Nkmabule Mntfwana

Konga
Lomgcibelo 150 0 20 0 Khulisa
Manana Mntfwana

Konga



Name & Subscription | Loan | interest | Loan Loan Savings | Group Name | Number of Month | Last Comment
Surname Payment @ Owing months started @ available
operational month of
records
Nesta 130 500 30 0 Khulisa
Dlamini Mntfwana
Konga
Thembi 130 | 1500 130 500 Khulisa
Dlamini Mntfwana
Konga
Vamsile 130 | 1030 80 230 Khulisa
Gwebu Mntfwana
Konga
Christina 80 0 40 250 Khulisa
Mdluli Mntfwana
Konga
Ngabisa 50 0 20 0 Khulisa
Nhleko Mntfwana
Konga
Elizabeth 20 0 0 0 Khulisa
Shabangu Mntfwana
Konga
Vusi Shongwe 40 0 0 0 Khulisa
Mntfwana
Konga
Thandi 110 480 0 0 Khulisa
Dlamini Mntfwana
Konga
Moses 140 0 150 210 Khulisa
Shabangu Mntfwana
Konga
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Name & Subscription | Loan | interest | Loan Loan Savings | Group Name | Number of Month | Last Comment
Surname Payment @ Owing months started @ available
operational month of
records
Doris Kunene 160 0 0 0 Khulisa
Mntfwana
Konga
Nomsa 135 300 40 100 Khulisa
Dlamini Mntfwana
Konga
Gladis 130 480 220 700 Khulisa
Masuku Mntfwana
Konga
Colile 12 0 0 0 55 | Amazing Girls | 11 months Jan-21 Nov-21
Tsabedze
Vamile 22 70 0 50 40 | Amazing Girls
Matsenjwa
Thando 8 35 20 50 55 | Amazing Girls
Kayise 12 380 140 300 340 | Amazing Girls
Cedu 10 75 15 50 110 | Amazing Girls
S'bambo
Welile Nyoni 12 130 33 100 90 | Amazing Girls
Zanele Vilane 10 100 20 50 150 | Amazing Girls
Mavis 8 0 0 0 50 | Amazing Girls
Thandeka 5 1700 100 300 520 | no name 8 months Dec-20 Jul-21
Shilwako
funekile 5 1300 130 300 1855 | no name
Tfumbatsi
Sebenele 5 115 110 1000 1735 | no name
Ngwenya
Tengetile 5] 3560 30 450 1120 | no name

Makukula



Name & Subscription | Loan | interest | Loan Loan Savings | Group Name | Number of Month | Last Comment

Surname Payment @ Owing months started @ available

operational month of
records

Buhle Khoza 5 1000 50 1000 2000 | no name

Futhi 5 300 90 0 495 | no name

Mkhabela

Siphiwe 5 300 0 100 445 | no name

Gumedze

Hloniphile 5 660 0 100 655 | no name

Sifundza

Hlobsile 5 0 0 0 0 495 | no name

Masilela

Hlobisile 5| 2670 50 1540 460 | no name

Dlamini

Hlobsile 5 300 0 0 130 | no name

Magagula

Ncobile 5 1035 80 170 798 | no name

Dlamini

Ncobile 5 0 0 0 0 55 | no name

Matimba

Mbali 5 500 50 110 0 617 | no name

Fakudze

Gcinile 5 100 0 100 0 447 | no name

Mahlalela

Gugu Mabuza 5| 1170 60 325 0 625 | no name

Chazile 5 700 20 400 0 290 | no name

Mamba

Grace 5 600 120 0 0 360 | no name

Gamedze

Sakhile 5 600 0 300 0 1465 | no name

Dlamini



Name & Subscription | Loan | interest | Loan Loan Savings | Group Name | Number of Month | Last Comment

Surname Payment @ Owing months started @ available
operational month of
records
Tikhulisile 5 1400 40 400 0 1055 | no name
Mnisi
Lindiwe 5 500 0 0 0 578 | no name
Mahlalela
Gcinile 5 2313 150 920 0 725 | no name
Mkhwanazi
Nomvula 5 220 20 0 0 160 | no name
Magagula
Sengcebo 5 650 0 365 0 280 | no name
Dlamini
Nosipho 5 200 0 25 0 165 | no name
Maseko
Siphesihle 5 300 0 0 0 155 | no name
Mamba
Nothando 5 200 0 40 0 195 | no name
Masimula
Pretence 5 190 40 400 0 1335 | no name
Sifundza
Hlengiwe 5 0 0 0 0 85 | no name
Matfonsi
Phumlile 5 0 0 0 0 20 | no name
Dlamini
Elizabeth 40 | Umliba Loya
Dlamini Embili
Malindza and
Kabhudla
Lomahhoyi 40 | Umliba Loya

Bulunga Embili



Name & Subscription | Loan | interest | Loan Loan Savings | Group Name | Number of Month | Last Comment
Surname Payment @ Owing months started @ available
operational month of
records
Malindza and
Kabhudla
Meluleki 40 | Umliba Loya
Bulunga Embili
Malindza and
Kabhudla
phindile 40 | Umliba Loya
Maziya Embili
Malindza and
Kabhudla
Sakhile 40 | Umliba Loya
Stewart Embili
Malindza and
Kabhudla
Nomsa 40 | Umliba Loya
Miotsa Embili
Malindza and
Kabhudla
Jabu Vilakati 40 | Umliba Loya
Embili
Malindza and
Kabhudla
Elizabeth 40 | Umliba Loya
Msibi Embili
Malindza and
Kabhudla
Paulinah 40 | Umliba Loya
Dlamini Embili
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Name & Subscription | Loan | interest | Loan Loan Savings | Group Name | Number of Month | Last Comment
Surname Payment @ Owing months started @ available
operational month of
records
Malindza and
Kabhudla
Jabu Dlamini 40 | Umliba Loya
Embili
Malindza and
Kabhudla
Cebile 40 | Umliba Loya
Ginindza Embili
Malindza and
Kabhudla
Miriam 40 | Umliba Loya
Tsabedze Embili
Malindza and
Kabhudla
Nelsiwe 40 | Umliba Loya
Matsebula Embili
Malindza and
Kabhudla
Dumsile 40 | Umliba Loya
Dlamini Embili
Malindza and
Kabhudla
Jane 40 | Umliba Loya
Simelane Embili
Malindza and
Kabhudla
Anah 20 | Umliba Loya
Ngwenya Embili
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Name & Subscription | Loan | interest | Loan Loan Savings | Group Name | Number of Month | Last Comment
Surname Payment @ Owing months started @ available
operational month of
records

Malindza and

Kabhudla
Chubekela 2135 | Chubekela Mar-20 17 members
Phambili Phambili
Group Group
Kusile Tjedze 70 685 | Kusile Tjedze 14 members
Group Group
Khulisa 896 | Khulisa 14 members
Umntfwana Umntfwana
(Nkwene) (Nkwene)
Group Group
Sakha Kwetfu 2670 1800 | Sakha Kwetfu
Group Group
Sinakekela 4250 3796 | Sinakekela
Umntfwana Umntfwana
Group Group
Liyasikwa 9419 4146 | Liyasikwa
Liyamila Liyamila
Group Group
Umliba Loya 960 | 18388 | 1648,5 13341 350 8037 | Umliba Loya 7077 | Mar-20 Jun-20 | 17 members.
Embili Group Embili Group Loan fund

amounting to
S$Z125.00

Totals 6299 | 58536 | 6186,5 37726 | 39669 | 42945
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